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54% OF Al OVERVIEW CITATIONS COME FROM CLASSIC RANKINGS
THE TIMELINE OF CLASSIC SERP AND Al OVERVIEW OVERLAP

® Percentage Overlap For Classic Rankings and AIO

May 2024 60%
Only 32.3% of Al Overview citations ranked A
organically. 0% BN, b
September 2025 3% A M
54.5% of Al Overview citations ranked organically ) ,\ & |
AL
Overall Change 3o e
+22.3 percentage points increase over the 16- |
month period 20% i
This represents a 69% relative improvement from 10%
the baseline
O B R B B B
A A A A A A A A AL A A S A A AR A A
BRIGHTEDGE

‘Source: BrightEdge September 2025
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