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@johnmu.com A Small query, | work with a major news organization
that publishes breaking global, national, and local news. We face delays
in Google recrawling updated articles, even with the "Last Modified"
tag in our News Sitemap, causing outdated info in search results. Any
solutions?
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BB Reply Read 2 replies on Bluesky

6 John Mueller “
@johnmu.com

There's no magic trick to fast crawling - Google's systems (and all
search engines, really) learn through consistent high quality,
uniqueness, strong value-add across the whole site, and then a
technical foundation that doesn't hinder faster crawling can help. There

is no persistent short-cut.
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Os 4 pilares de qualidade do Google

O grau em que um ser humano trabalhou ativamente para criar um conteldo
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poema de um idioma para

que oferece traducio a

Originalidade

Talento ou Habilidade
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pagina

Via Cherry Sireetorn Prommawin
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32 Quality of the Main Content

The quality of the Main Content (MC) is one of the most important considerations for PQ rating  The MC plays a major
role in determining how well a page achieves its purpose

The unifying theme for evaluating the quality of the MC is the extent to which the MC allows the page to achieve its
purpose and offers a satisfying user experience. For mast pages, the quality of the MC can be determined by the amount
of effort, originality, and talent or skill that went into the creation of the content. For informational pages and pages on
YMYL topics, accuracy and consistency with well established expert consensus is important

fort: Consider the extent to which a human being actively worked to create satisfying content. Effort may be
irect, such as a person translating a poem from one language to another. Effort may go into designing page
functionalty or building systems that power a webpage, such as the creation of a page that offers machine
translation as a senvice 1o users. On the other hand, the automatic creation of thousands of pages by running
¢ existing freely available confent through existing translation software wihout any oversight, manual curaton,
etc., would not be considered to have effort

For pages like social media posts or forum the level of and depth of
an important part of effort, Contributions from multiple indrviduals on such pages can add up to a s\gmﬁcant
amount of total human effort

o Quiinality Consider the extent to which the content offes unique, orginal conlent hat s not avaiable on
'IH et viebsites. If other websites have similar content, consider whether the page is the original source.

9, Jalentor SKill Consider the extent to which the content s created with enough talent and skil o provide 2
4 | Sasying experience for people who visit the page

AGgyfag, For infomational pages, conside the extet o which the content s factualy accurat. For pages
= lopics, consider the extent to which the content is accurate and consistent with well-established

expert consensus.

The purpose of the page. topic of the page, and type of website all play a role in how to evaluate the quality of the MC.
For example, consistency with well-established expert consensus is important for medical advice  Skill is important for
how-to videos. Talent and originality is important for artistic expression. The amount of effort expected for a short video
shared an social media is less than for a full-length, professionally produced documentary on a streaming video website,
but both need sufficient effort to create satisfying content for their purpose. Think about what effort, originality, talent, or
skill looks like for the type of page that you are evaluating

For each page you evaluate, spend a few minutes examining the MC before draving a canclusion about it. Read the
article, watch the video, examine the pictures, use the calculator, play the online game, etc. Remember that MC also
includes page features and functionality, so test the page out. For example, if the page is a product page on a slore
website, put at least one product in the cart to make sure the shopping cart is functioning. If the page is an online game,
try to play the game yourself. Do your best to imagine that you are someane who's very interested in the topic,
functionality, or purpose served by the page, then think about how satisfying the MC would be for that person.

High and low quality MC comes in allformats (e.g., text, auflio, video, images) and all lengths (e g., short-form videos and
full-length professional documentaries). High and low quality content also exists on all types of websites, from small
personal sites to large corporate sites, from forums and social media to websites that handle financial transactions. Think
carefully about what helps the page achieve its purpose and what makes the MC satisfying for users.
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