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How will large language models like ChatGPT, Gemini,
Copilot, and Perplexity affect Google's market share in the
near future?

Here's my plan to tackle that topic. Let me know if you need to make changes.
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SERAD:

Site reputation abuse is the practice of publishing third-party pages on a site in an attempt to abuse search rankings by taking advantage
of the host site’s ranking signals. Such third-party pages include sponsored, advertising, partner, or other third-party pages that are
typically independent of the main site’s purpose.
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Site reputation abuse is a tactic where third-party content is published on a host site mainly because of that host’s already-established
ranking signals, which it has earned primarily from its first-party content. The goal of this tactic is for the content to rank better than it
could otherwise on its own.

Third-party content is content that’s created by an entity that’s separate from the established host site. Examples of separate entities
include users of that site, freelancers, white-label services, and content created by people not employed directly by the host site.

Having third-party content alone isn’t a violation of the site reputation abuse policy; it’s only a violation if the third-party content is
published on a host site mainly because of that host site’s already-established ranking signals.
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January 21

Clarifying the site reputation abuse policy

What: Updated the site reputation abuse policy to include guidance from our blog post’s FAQ on site reputation abuse.
Why: To make it easier to find this guidance. These are editiorial changes only, no change in behavior.
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This is the Anker 735 Charger
(GaNPrime 65W), a compact and
powerful USB charger.
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General Guidelines

January 23, 2025

General Guidelines Overview
Introduction to Search Quality Rating
0.0 The Search Experience
0.1 The Purpose of Search Quality Rating
0.2 Raters Must Represent People in their Rating Locale
0.3 Browser Requirements
0.4 Ad Blocking Extensions
0.5 Internet Safety Information
0.6 The Role of Examples in these Guidelines
Part 1: Page Quality Rating Guideline
1.0 Introduction to Page Quality Rating
201 ing and i

7 4 lennadant Nafinitiane
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REThR ﬁmﬁ‘mawwzﬁﬁ

EEREICINIE. FREHFRIEIRDESY T,
Updated Page Quality Lowest and Low sections to better align with Google Search Web Spam Policies; added illustrative examples
Expanded guidance on assessing minor interpretations and intents for Needs Met ratings and added illustrative examples
Minor changes throughout (updated rating ranges, removed outdated examples; fixed typos; updated browser requirements; etc.)
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Needs Met(Z—XXw ) FHHDEMREINE BRZE M T D72 DAY XEHLRL. SRBADZH DFIZEEIN
ERNLBEMSEE FHESEEDOEH. VPIDHIFR BRFOEBE. TSV TEHDEHRRLE)

EOPULEMFHNICRTVERT,

14 CommuNICATION PRODUCTS


https://ipullrank.com/google-algo-leak
https://static.googleusercontent.com/media/guidelines.raterhub.com/en/searchqualityevaluatorguidelines.pdf
https://developers.google.com/search/docs/essentials/spam-policies?hl=en
https://developers.google.com/search/docs/essentials/spam-policies?hl=en

https://www.suzukikenichi.com/blog/google-updated-search-quality-raters-guidelines-reflecting-new-spam-policy/

GoogleBRFMEBAIR A IUDEHF—HUVR/INLRI Y —Z RBR

Google (&, mBEFHHEA 1 RS540 DEHhRZE LUz LWL /INLR)Y—ZERBRUL TS,

FUWR/INARI Y —0D R BR
EEREICEEMTVELSIC. 2024 F 3 BICEHFUEHULWZR/NLRI Y —AFHEA AR SAVICRBRENE L,

U930 4.6 [TRD 3 DRINLDEMENTLET,
+ 4.6.3 Expired Domain Abuse (HARRYIND R XAV DFIEER)

+ 4.6.4 Site Reputation Abuse (Y bDFFHDRIEER)
+ 4.6.5 Scaled Content Abuse (REERINEZIVTVOAREFER)A.6.6 ICITXROBEEER/INLITAELTHNHDY ELE,

4.6 Spammy Webpages 39

4.6.1 Cannot Determine a Purpose, No MC, Little MC, Lowest Quality MC or No Added Value MC 39
4.6.2 Hacked, Defaced, or Spammed Pages 39
4.6.3 Expired Domain Abuse 40
4.6.4 Site Reputation Abuse 41
4.6.5 Scaled Content Abuse 42
4.6.6 MC Created with Little to No Effort, Little to No Originality, and Little to No Added Value for Website
Visitors

4.6.7 How to Determine if Content is Copied 43

4.6.6 ICIXROBEHERNALfTHELTMDYELUE,

BRI BENFEAEHBVRERESFBENTTICEREINE. e FEAEB DV EE>E<HAMN R T T+
SREEBADMIMEENFEAE S DVIEFR272<RN MCIERYFRT,

Deceptive Page Purpose, Deceptive Information about the Website, Deceptive Design DiL3E

023> 4.5.3 DIDeceptive Page Purpose, Deceptive Information about the Website, Deceptive Design | (EEHRER—JIDEN., JT THANIET

DREBNRBER. RBHNRT )RS NELE,

4.5.3 Deceptive Page Purpose, Deceptive Information about the Website, Deceptive Design

Al pages or websites using deception of any type should be rated Lowest because they are Untrustworthy. Here are
some types of deception to look for during Page Quality rating.

| Type of Deception Description
Deceptive Purpose The page or the website superficially appear to have one purpose, but in fact exist for a
different reason.
Deceptive Information about ' The website has delil i or mi it lion about the website or
the Website or Content content creators to make the website appear trustworthy.
Creators

Decoptive Design The page or content is deliberately designed to look like one type of page or content but
in fact functions as another.

Note: No list of deceptive page types will be complete—deceptive websites continue to evolve as people and search
engines figure out how they are being tricked.
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+ Deceptive Page Purpose (E{&HI7&R—J DEM)
+ Deceptive Design(E&BHNRTF12)

RBIHYELUE,

+ Deceptive Information about the Website (T T4 NI 2 EAMRIER)

MUWEBHRNEROEMICHEWN., COTEIYaVDHBAERE<LENDO>TVETD,

JE-3VF7FYDRBITA

232 4.6.7 DTHow to Determine if Content is Copied (DT YRIE—INTLBIHEHIITSHE)IC, BRNAEBMEINELE,

ToKWZDFRFDIE-—TRHBLET]RALIZIE-—DR DA DOHBITEN URILYEFHUSHAINTLET,

Paraphrased content can be much harder to recognize. Use the same process described above to search for other pages
with similar content by searching for sentences from the page or for the page title. content is
likely to:

*  Only contain commonly known information or generally known facts
Have high overlap with webpages on well established sources such as Wikipedia, reference websites, etc.
Appear to summarize a specific page such as a forum discussion or news article without any added value
Have words or other indications of izing or il ive Al tools, such as words like "As an Al
language model" (example)

Copyright 2025 44

Use your best judgment. Sometimes it is clear that the content i copied or paraphrased from somewhere, but you cannot
tell what the original source is. Other times the content found on the original source has changed enough that searches
for sentences or phrases may no longer match the original source. For example, Wikipedia articles can change
dramatically over time. Text copied from old copies may not match the current content. Summaries or paraphrased
content may have a different organizational structure than the original source. If you strongly suspect the page you are
evaluating is not the original source, consider it likely to be copied or paraphrased.

Important: If all or aimost all of the MC on the page (including text, images or videos) is copied, paraphrased, embedded,
or reposted from other sources, you must assess the level of effort, originality and added value for website visitors in order
to assign a rating. The Lowest rating is appropriate if there is little to no effort, little to no originality, and little to no added
value for website visitors. The Low rating is appropriate if there is low effort, originality or added value to website visitors.

BEmEIVT 2 YHIDEM

4.7 Examples of Lowest Quality PagesltoYav(CiE ERERIVTYOEKFINEHINTVET,
CZISVHRTEISEMSINIZRD 3 DORINLDHIEEEH INE L,

+  Expired Domain Abuse (HABRUIND K XA U DARIEEFR)
+ Site Reputation Abuse (1 ~DFEHIDAFIERER)
+ Scaled Content Abuse(XKE&M SN2 T Y DFRIERER)

MC is Created with Low Effort, Low Originality and Low Added Value for Website Visitors
MDENM

20232 5.2.1 [CTMC is Created with Low Effort, Low Originality and Low Added Value for
Website Visitors ] DEEERHEIMINELZ,

FFEMSINIZRINLDNFEEAE S B WEE O <FREEMNT TR SN, £ FEAEH D VEE7=<]R
BIEN 2 < DT T U MEARBEADMIMBENEEAEH B WFFE272<8L MCIDERATTY,
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HUWT.5.2.2 BoYavICirNEImENEL =,
5.2.2 Filler as a Poor User Experience (%> 1—H—KBELTDT15—)

Filler(745—=) WS DIERETRERTT,
XAVAVT IOV EREBERICENDINS T XMV AVTFIVLIVERNI>TWTA——ICTFREEESEZZ3ERTI,

5.2.2 Filler as a Poor User Experience

The main content (MC) of a page should support its purpose. Web site owners and content creators should place the
most helpful and essential MC near the top of the page so that visitors can immediately access it.

A high quality page has the most helpful MC placed most prominently. Content that supports the page purpose without
directly contributing to the primary goal can be included, but it should be shown lower on the page in a less prominent
position. For example, on recipe pages, the recipe itself and important supporting content directly related to the recipe
should be prominently displayed near the top of the webpage.

Sometimes, MC includes "filler” - low-effort content that adds little value and doesn't directly support the purpose of the
page. Filler can artificially inflate content, creating a page that appears rich but lacks content website visitors find
valuable. Filler can result in a poor experience for people who visit the page, especially if placed prominently ahead of
helpful content for the purpose of the page.

Important: Content that supports the page purpose without directly contributing to its primary goal can still be valuable if
placed appropriately. Filler refers to low-effort content that ies valuable and promi space without providing
value or without being helpful or satisfying for the primary purpose of the page.

A Low rating is appropriate if the page
e Contains a large amount of low quality and unhelpful filler, causing a poor experience for people visiting the page
e Contains a large amount visually prominent filler that makes it difficult to find the helpful MC, causing frustration

for people visiting the page

1Y REEEITZ T RMERBGEREUVUTHESINET,

FEOEEHEMIEZDSWTI N,
IRTOEEEFRIECESTCFIVITEET,
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